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Introduction to Advertising
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Long Answer-

2. The answer should focus the ef fect ive role of  Radi t - r  i ' r  the emerging f ie ld of

advert isement and i ts impact also.  U can also focus : l rat  how this audible mediurn

is important in th is society ( i l l i terate/v i l lage).

3.  This answer requires the def in i t ion,  structure and f

product ion house of  Advert isement and i ts di f ferer l

4 .  You can descr ibe  the  mean ing  o f  'B rand 'and the  i r r .

advert isement .on the basis of  any ideas/services/  i

society or among the consumers as a Brand.

5.  In th is answer you just  d iscuss about the posi t ive . :

wi th sui table examples ,and impacts of  both adver i

6.  Discuss about the meaning of  Advert isement and t ;

for  establ ish and sel l  any product.

7.  Wri te about the code of  conduct of  Advert is ing ant

values and i ts need in the society as wel l  as in the n

8. Discuss the meaning of  Advert is ing and out l ine i ts I

development.
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works in the Ad procluction.

r r tance in  the  arena o f
, ,Jucts are establ ished in the

n egative advertisement
' .nent in our society.
' t rategy which is pursued

rcus on i ts necessary ethical
r 'e t .

' . , r i ca l  po in t  o f

2 t/l'1 <.t /,
n  -  ^ \ r ' -Z -  . I t ,
I \ N I Z  \ \ r y . ,

. - v t ^  r - ' -  /-'--.\ | \ /
E A \ I \ (  /.r.-_..-

DrJAu :
Dept. . ,y'lC
GGV, B ,pur


